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12 surrealist oil-painting images, selected for maximum projective range. Strange enough to bypass rational defences.

Warm enough that clients lean in rather than pull back.

No prede�ned meanings. No clinical framework required. Works with whatever approach you already use.

01 Read before your �rst session.

02 One card per page. Open this during sessions.

03 Techniques, client pro�les, and individual card guidance — when you want to go deeper.

Open the Card Deck PDF on your device. In your video conferencing software, set it up as a separate shareable window. When

you want a client to see a card, share that window speci�cally — not your whole screen. The client sees only the image. You

navigate with the arrow keys.

 → select the PDF window
(not Desktop). Advance with arrow keys.

 → select the PDF window.  → select the PDF
window.

 — open the PDF in full-screen mode Ctrl+L  on Windows / ⌘ + L  on Mac.
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Keep it simple. The less you say, the more room the client has to respond honestly.

F O R  R E S I S TA N T  O R  S C E P T I C A L  C L I E N T S ,  A D D

Then share the card. Say nothing else. Wait. Clients who have spent months �nding words for something often �nd an image does

it in thirty seconds.

Pick one for your �rst session. All three work on video calls.

Choose a card that feels relevant to where the client is. Share it full screen. Ask “What do you notice?” — then follow
what emerges. The lowest-friction entry point; works in any session, at any stage of the relationship.

Advance slowly through the cards, asking the client to say stop when something catches their attention — positively or
negatively. Don’t rush the pace. The card they stop at and the ones they let pass are both worth exploring.

Ask “What drew you to that one?” Then “Is there one you noticed yourself moving away from?”

Ask the client to choose one card that represents where they are now, and one that represents where they want to be —
or where they were before something changed. Display them side by side. Explore the space between.
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Use these when you need a starting point. They are written to open rather than direct — follow wherever the

client takes them.
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These images sometimes reach places that conversation

hasn’t. That’s the point — and it means strong reactions

happen.

If a client goes quiet, becomes emotional, or visibly

uncomfortable: . Say:

Then, when they’re ready:

The activation is the material. A card a client cannot look at

is as clinically signi�cant as one they’re drawn to. If they

want to set it aside, let them — and note it for a future

session when trust is stronger.

The Full Practitioner Guide included in your download

covers:

 — the neuroscience, and
what makes this deck speci�cally di�erent.

 — the intellectualiser, the
high-achiever in burnout, and the client resistant to
therapeutic language.

 with full session instructions.

 — therapeutic
themes, multiple questions, and post-session prompts.

, tracking cards across sessions,
and between-session use.

 ready to share.
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